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Summary:
An early pioneer in mainstreaming ‘sustainability’, I’ve spent 20 years developing and implementing strategic communications, public relations and marketing campaigns for leading NGOs and businesses advocating organic and sustainable agriculture, local food systems and access to healthy foods, corporate social responsibility, renewable energy and fair trade. 
Work History:

Green Traveler Guides (GTG) – Contributing Editor


 

San Francisco, CA (www.GreenTravelerGuides.com) 



       
 2010-Present
GTG is a leading, Reuters’ syndicated ‘green’ travel website; my articles focus on 

innovative sustainability initiatives in the travel sector, including Corporate Social

Responsibility (CSR), renewable energy and sustainable food sourcing.

Article archive: www.michaelstraus.org/my-articles/article-archive/ 
Straus Communications, LLC – Founder and President

San Francisco, CA (www.StrausCom.com)




        
1999-2010
One of the first PR agencies to specialize in sustainability issues, we partnered with

more than 100 of the industry’s leading voices – including W.K. Kellogg Foundation,

The Rodale Institute, Bon Appetit Management Company, Safeway, Organic Bouquet,

Straus Family Creamery, Fatal Harvest, Organic Inc., King Corn and LocalHarvest –
to launch brands, products, and public interest / educational campaigns. 

The Beyond Organic Show – Creator and Executive Producer

San Francisco, CA (www.BeyondOrganic.com) 





1999-2006
Nationally-syndicated weekly radio series, targeting ‘mainstream’ consumers with

insightful interviews on timely sustainability issues. More than 150 free episodes

archived on-line. Reached thousands via radio, satellite, podcasting and email, and

served as valuable research tool for universities, journalists and activists. 

Sustainable News Center – Founder

San Francisco, CA (URL no longer active)





1999-2009
To combat industrial agriculture’s massively-funded PR initiatives, this innovating 

Initiative provided journalists, editors and producers from leading outlets – including

USA Today, New York Times, TIME, CBS Evening News – with story leads, experts

and research that led to dozens of features in which the ‘sustainable’ perspective was

represented. Highlights included USA Today cover story on BSE / Mad Cow, CBS

Evening News feature on grass-fed beef, and TIME.com feature (first anywhere)

on GMO contamination of organics.

Straus Family Creamery – VP Marketing& Sales

Marshall, CA (www.StrausFamilyCreamery.com) 

   


1994-1998
Spearheaded the launch of the first organic dairy / creamery west of the Mississippi; 

Created nationally-respected brand; landed thousands of news and feature stories on

issues including farmland conservation, rBGH and GMOs, and family farming. 

Established thought-leadership position for Creamery.

International Consulting







1999-2010
Four volunteer assignments via USAID-funded programs (farmer-to-farmer, Winrock, ACDI VOCA), including establishing an organic agriculture stakeholder network in Republic of Armenia; and
dairy marketing assignments in the Former Soviet Union (Russia x2, Ukraine)

Education:
University of California, Santa Cruz

BA with Honors, Russian Studies

     1990
Articles:

25+ articles in about eco-travel, sustainable agriculture and international development, the majority for www.GreenTravelerGuides.com
; as well as for other publications.

Languages:

English (fluent /native), Russian (advanced conversational), Hebrew (basic conversational)
